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Bachelor of Arts (Mass Meqfé) Examination:
.~ November/December - 2022

Marks

Day & Date

Semaester

Subject Name

Time

Code

Monday
05-12- 2022~

*.-" 1]}
- (Fresh/
Repeater)

Basics of Advertising

11:00 AM
To

3012

01:30 PM |-~

75

_‘-..

Inntru&ﬂbns: 1) Attempt any five quéstions.

Q 2) All questions carry equal marks. At

Write a nate on new mt%afé used for advertising in rec

—f']

j I
Write a note on classification of advertising on the
La)

What rneaswas gan be taken to enhance rrnpact:-of advertising in rural
India? 3! "
Write a ncg?_t_é"on different departments in advertising agencies. ,KP
Wn;;e %ﬁote on impact of television adyertising on different age groups in
s0C e; - 3

Q.6 Eﬂplaln the various different types of ad agencies pupular i lndta

Q. @Wrﬁe short notes: (Any Two}
¥ a) Consumer advertising |-
b) Retail advertising

&.\'}:’ c) Financial advertlsmg;"
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Q}ams of media and area.
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Bac{lelnr of Arts (Mass Madfél} Examination:
< Nuvemharfﬂecam'her 2022
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Day & Date | Semester Subject Name Time Code"

Marks

Monday | "" m 11:00 AM
us-1z-2nzg (Fresh/ Basics of Advertising To | 3012
Repeater) 01:30 PM |-~

75

inslrugfﬁns 1) Attempt any five questmns
2) All questions ca:ry equal marks, ‘sS
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& Q3 What measures, ¢ ﬁan be taken to enhance impa@of advertising in rural

Q4 Writea ne»te}un different departments in advertrsing agencies. 5 v
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Q5 Write e on impact of television aq.y.erhs:ng on different age rgh':iups in
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Q.6 Etplain the various different typas ‘of ad agencies popular nﬁndna

Q. ?J’erte short notes: (Any ngj E
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c) Financial advertising'
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Mass Meﬁirg Examination:

4 < NDVEMbBTfDECEm‘F[ér -2022
| Day & D : ' '
= Y < Date ?“-?h‘:l‘:stﬂr Subject Name Time Code | Marks |
e N & .
anj"_:'js‘fﬂ? > (Fresh Fundamenlalg:‘:hf Public | 11:00 AM
2022 .. & Relatlons To 3013 75
— epeater) i 01:30 PM -
Instrucgphs; 1. Answer any five qup'&inns.
< 2. All questions carry equal marks. _
- ¥ J'I:J.' 5 .'}
& . O )
Q& Whatis the difference befween PR & Publicity? © 15
q,-gﬂ.z What is Internal and External PR? Mention in details. 5:5
N - . . ~
- @3 Mention in brief media and non-media tools that-ghould be used by PR. 15
Q.4  Explain the process of Organising a press conference. 15
Q.5 How the usage of PR has changed from traditional media to electronic 15
media.
Q.6 Explain the various role of PR towards different sectors. 15
Q.7 Write short notes: (Any 2) 15
& a) Role of PR for Social Media
o b) Types of PR
L c) Corporate Image Management :
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Day & Date | Semester Subject Name Time Code | Marks
Saturday 1l Fundamentals of Public i T; i 3003 | 75
16/11/2019 | (Fresh) Relations 01.30 PM
Instruction:

lAnswer any five from the following
1) All questions carry 15 marks each

Q.L What is Public Relations? State the reason for growth in Public Relation. 15
Q.2 Write a note on nature of public relation practice. 15
Q.3. Write a note on Traditional PR Vs Digital PR 15
Q.4. Write a History of PR in Modern worlds. 15
Q.5. What is Crisis? Explain the process of handling a crisis. 15

Q.6. Explain in details different tools of Public relation 15

Q.7. Write short notes: (any two) 15

a) Corporate Public Refation.

b) internal PR

¢} Public Relation VS Publicity,
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Day & Date | Semester Subject Name Time Code | Marks
Thursday 1 Introducti Print Medi ”'{-];[LAM 3001 75

14/11/2019 (Fresh) ntroduction to Print Media 01.30 PM
NOTE:

e Attempt any 5 of the following 7 questions.

e All questions carry equal marks. '
Q.1 Explain in brief the role technology in media. (15)
Q.2 What are features? Mention in brief the type of features (13)
Q.3 Differentiate between in Print media and Electronic media. (1_3_)
Q.4 Explain various niche (specializations) of Journalism in detail (135)
Q.5 Elaborate on the history and evolution of print media in India (15)
Q.6 Write a film review on movie of your own choice (15)
Q.7 Write short notes on- (Any 3) (15)

A) News values

B) Hard news vs Soft news

C) Sports Journalism



Biic .
of Arts Mass Media (BAMM) Examination Nov/Dec 2022

11.00am to 3021 100

Hwin? Semester [ Subject Name Time Code | Marie
| 61212022 w—m’ Introduction of cinema 2.00pm A_\

w 1" Eﬂd:“" i$ compulsory,

i) Docu drama genre

Wfﬂenm : rsh i‘p

*"’ 3/ ﬁ certificate
B. Fill in the blanks 10

i) -’-ﬂﬂl heb you organize all the people, places, and other external factors
of day, weather, set location permissions) that are required for each shoot.

schedule B) Production chargesheet ()

he explosion of color in film, a new approach to the movie has to

C)RBY D)RGB
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Day & Date | Semester Subject Name Time Code | Marks
Friday 1 11.00 AM
15/11/2019 | (Fresh) Basics of Advertising o ;: . 300z | 75
Instruction:
1) Answer any five from the following

11} All guestions carry 15 marks each

Q.1. Write a note on growth and evolution of advertising.
© Q.2. Write a note on classification of advertising on the basis of media and advertisers.
Q.3. Write a note on scope of advertising in rural India?
Q.4. Write a note on different departments in advertising agencies.
Q.5. Write 2 note on impact of radio advertising on Youth.
Q6. State and explain :ha}ler:ges faced by advertisers in India in the era of globalization.
Q7. m-shurt notes: (any two) .
a) Social advertising
. b) Comparative advertising
¢) Political advertising



SHREEMATI NATHIBAI DAMODAR THACKERSEY WOMEN'S UNIERSITY
SHAHID VIRPATNI LAXMI MAHAVIDYALAY, TITAVE

Bachelor of Mass Media (BMM)

Part-1l SEM-III, Examination: Nov.-2019

Day & Date Semester Subject Name | Time Code | Marks |
Visual
Communication
Monday m &Photography 11.00amto |3004 |75
18/11/2019 01.30pm

Instructions: 1) All Questions carry equal Marks

) Attempt any Five Questions

Q. 1 Explain Visuai Communication and Visual Perception Write about Visual Art  {15)
Q, 2) Write in Details about Elements and Principles of Design {15}

Q. 3) Describe Various Types Of Camera. Write in Short about Focal Length {15}

Q. 4) Evaluate Modes of Camera {15}

Q. 5 Explain Camera Angles arid Moments {15}
Q. 6) How Many Types of Filters? fxplain {15}
Q. 7) Write short notes. {15}
a) Tripod

b) Visual Literacy

¢) Auto And Manual Focus



Bachelor of Arts Maxy Media (BAMM) Examination Nov-Dee 2022

 Subject Name Time Code | Marks |
L _ 11:00am

YMHWM To 14 lnl‘\
Photography 2:00 pm

10
e
L] '-j'n.
10
la
“B. Composition rule
- D. none of the above

roces _ Hy_digiul camera in order to produce an image?

b) Blue, Green, Yellow
d) Cyan, Magenta and Yellow






Day & Date | Semester Subject Name Time Code | Marks
T 3
19/11/2019 (Fresh) Introduction to Cinema i :PH
Instruction:
)] All questions carry equal marks

11)

Attempt any five questions

Q.1 Discuss the different eras of Indian cinema

Q.2 Elaborate on the stages of film production

Q.3 Explain the contribution of regional cinema in India

Q.4 Discuss the impact of digital technology on film making.

Q. 5 Write a review of 2 recently released Bollywood film.

Q.6 Explain any five film genres in detail

Q.7 Write short notes on: (Any 2)

a. IMPPA

b. Documentary

¢. Box Office
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